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VISION | MISSION | OBJECTIVES

VISION
To provide comprehensive education which will train our students to be 

globally competitive and socially responsible citizens.

MISSION

MISSION

Ÿ To make them �it and ready for the industry.

Ÿ To provide education and training to students in the �ield of commerce, 

trade, management and in Information and Technology.

Ÿ And above all, to make our graduates socially sensitive with high sense of 

civility.

Ÿ To collaborate Academia with Industry for equipping our students with 

relevant knowledge, skill and attitude.

OBJECTIVES

Ÿ To enable students to explore their potentials and capitalize on them to 

make their careers.

Ÿ To provide all students with an equal opportunity for self-development 

and growth.

Ÿ To adopt a holistic approach towards education and encourage research 

and innovation.

Ÿ To become able and contributing members of the society.
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Shri R. P. Gupta
Founder	Member

INTRODUCTION OF THE FOUNDER MEMBER
Lala Lajpatrai College, established in 1972, stands as a testament to the 
vision and dedication of a group of pioneering stalwarts. The initiative 
was spearheaded by Honorable Shri R. P. Gupta, a distinguished 
industrialist, educationist, and philanthropist. The inspiration to start 
the college was originally instilled in Shri R. P. Gupta by the esteemed Ex-
Prime Minister of India, Hon'ble Shri Lal Bahadur Shastri.

Over the decades, the small seed planted with great foresight has 
blossomed into a towering banyan tree, representing growth, strength, 
and enduring legacy. Today, Lala Lajpatrai College is a leading institution 
in South Mumbai, renowned for its commitment to academic excellence 
and holistic development.

The college boasts a rich history of successful alumni who have excelled 
across various �ields on a global scale, underscoring the superior quality 
of education imparted. From business and industry to academia and 
public service, the graduates of Lala Lajpatrai College continue to make 
signi�icant contributions worldwide, attesting to the institution's role in 
shaping capable and in�luential leaders.

The function 
of education 

is to teach one 
to think 

intensively 
and to think 

critically. 
Intelligence 

plus character 
- that is the 
goal of true 
education.

“

”
Martin	Luther	King	Jr.
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Dr. Sunil Gupta
Managing	Trustee

FROM MANAGING TRUSTEE’S DESK

At Lala Lajpatrai College, we believe that education extends beyond 
academics. Our mission is to instill a winning attitude and empower 
students with the necessary skills to navigate the challenges of an ever-
changing world. We are proud to announce that the college has recently 
gained autonomy, which will allow us to introduce more courses that 
align with the needs of students and industry demands. This autonomy 
enables us to tailor our programs to better prepare our students for 
their future careers.

The college has made a signi�icant impact not only on students and 
parents but also within academic circles. By staying abreast of new 
trends in education, we have consistently responded to the evolving 
needs of both students and teachers. This adaptability ensures that we 
remain at the forefront of educational innovation.

Thank you for being a part of our vibrant community. Together, we will 
continue to build a legacy of excellence and innovation.

The management of Lala Lajpatrai College has gone above and beyond 
to provide all the essential amenities required for a modern educational 
institution. They have fostered a highly conducive atmosphere for both 
learning and teaching, re�lecting their proactive approach and 
unwavering commitment to excellence. The Management commends 
the dedicated and committed members of the staff who tirelessly 
contribute to this endeavor.

Leadership 
and 

are 
indispensable 
to each other.

learning 

“

”
John	F.	Kennedy
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Dr. Neelam Arora
Academic	Dean

FROM THE DESK OF ACADEMIC DEAN

Our commitment to contemporary education involves continuously 
updating our curriculum to incorporate the latest knowledge and 
techniques. With autonomy and the introduction of new courses, we are 
expanding the career opportunities and placement prospects for our 
students, ensuring they are well-prepared to meet industry demands. 
These new programs are also designed to facilitate higher studies, 
offering students a broader academic and professional trajectory.

Our faculty is committed to provide students with comprehensive 
knowledge and a diverse skill set that prepares them for real-world 
challenges. We prioritize total personality development through 
personalized student counseling and guidance. We have rapidly 
progressed since our inception in 1972 and have established ourselves 
as a leading educational institution, proudly recognized as the “LALA 
College” brand.

Moreover, the new courses will signi�icantly contribute to the holistic 
development of our students. By integrating rigorous academics with 
practical experiences and character-building activities, it will open 
doors for new career opportunities.

The students of Lala Lajpatrai College of Commerce & Economics fondly 
remember their campus life for years to come. At LALA's, we are 
dedicated to create an exceptional environment for learning, research, 
innovation, and character development. I warmly welcome students to 
this enriching setting and encourage them to make the most of their 
student years productively.

tomorrow. 
Learn as if 

you were

forever.
to live

you were 

to die

Live as if
“

”
Mahatma	Gandhi
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Prof. Dr. Harmeet 
Kaur Bhasin
Principal

FROM THE DESK OF PRINCIPAL
At Lala Lajpatrai College of Commerce and Economics, Mumbai, we 
believe that true education goes beyond academic instruction—it is the 
shaping of character, the nurturing of potential, and the cultivation of a 
deep social conscience. Our institution is committed to empowering 
students, by offering them access to inclusive, value-based, and 
transformative education.

We take immense pride in fostering a culture of inquiry, creativity, and 
innovation. Our focus on research and critical thinking is complemented 
by strong industry-academia linkages, which help bridge the gap 
between classroom learning and real-world application—enhancing 
employability and career readiness among our students. The college 
boasts modern infrastructure, technological resources, and a team of 
dedicated, well-quali�ied faculty who are not only academically 
pro�icient but also sensitive to the diverse developmental needs of 
students. Their commitment to mentoring and holistic development 
ensures that every learner is supported both intellectually and 
emotionally.

As we continue our journey of excellence, inclusivity, and innovation, 
Lala Lajpat Rai College remains steadfast in its mission to shape 
responsible global citizens who are equipped not only with knowledge 
but with the wisdom to uplift society. I wish all the students a great luck 
for their career development.

Furthermore, we actively promote cultural and social engagement 
through various programs that instill values of empathy, leadership, and 
civic responsibility. Our emphasis on experiential learning and creative 
expression empowers students to understand the world more deeply 
and respond to it with purpose and con�idence.Education is 

the most 
powerful 
weapon 

which you 
can use to 
change the 

world.

“

”
Nelson	Mandela
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COLLEGE PROFILE

The Lala Lajpatrai Memorial Trust (LLMT) was registered on July 13, 1959, with the noble aim of 

establishing, conducting, controlling, and managing schools, institutes, academies, and colleges to 

promote education across all disciplines, catering to the needs of people regardless of caste, religion, 

or creed. Additionally, the Trust aimed to enhance the cultural, literary, and social welfare of the 

community.

Continuing its expansion, the Institute launched Lala Lajpatrai College of Law (LLCL) in 2005, offering 

LLB Degree. Recognizing the institution's contributions, the College was granted the status of a 

Punjabi Linguistic Minority on November 14, 2007.

The Trust acquired a plot of land on the western coast of Mumbai city on lease from the government 

and constructed a seven-story building dedicated to educational purposes. On February 10, 1972, the 

Trust leased this building to the Lala Lajpatrai Institute (LLI) to further its educational mission.

In the same year, the of�ice bearers of the institute pioneered Lala Lajpatrai College of Commerce and 

Economics, named in honor of the great freedom �ighter and 'Lion of Punjab' Shri Lala Lajpatrai. In 

response to the growing demand for management education, the Lala Lajpatrai Institute of 

Management (LLIM) was established in 1995. 

Under the dynamic leadership of the Trust's Chairman, Dr. Kamal Gupta, and Trustee, Dr. Sunil Gupta, 

the College has experienced remarkable growth. It was one of the �irst colleges in Mumbai to receive 

accreditation from NAAC in 2000. The College achieved an 'A' grade in its fourth NAAC cycle, re�lecting 

its commitment to excellence. 

The College is starting a new program B.B.A (General) under Management from 2025-2026.

We invite you to explore our vibrant campus, where tradition meets innovation, and join us in our 

journey towards academic and professional excellence.

In the academic year 2002-2003, the College introduced postgraduate courses in M.Com with 

specializations in Business Management and Advanced Accountancy. Today, the College offers a 

variety of self-�inanced courses such as B.Com (Management Studies), B.Com International 

Accounting, B.Com (Digital Marketing and Arti�icial Intelligence), BBI, BAF, B.Sc.IT, BAMMC, BFMg. In 

2015, it established Ph.D. Research Centers in Commerce (Business Policy and Administration), Ph.D. 

in Trade, Transport, and Industry and Ph.D in Accountancy.

The College has earned numerous accolades over the years, re�lecting its excellence in education. In 

the latest academic year, students have won several awards in extracurricular activities, sports, and 

research. Notably, the College former Principal, Dr. Neelam Arora, received the Best Principal Award 

from the University of Mumbai Urban Area for the Academic year 2021-22, underscoring the 

outstanding leadership and vision that continue to drive the institution forward as Academic Dean.
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LIST OF COLLEGE ADMINISTRATORS

Academic	Dean Dr. Neelam Arora

IQAC	Co-ordinator	&	NEP	Co-ordinator Prof. Dr. Munmy C. Baruah

Librarian Prof. Dr. Jaydev Kadli

Designation	 Name

Principal Prof. Dr. Harmeet Kaur Bhasin

Additional	Vice	Principal	–	Aided	Section Prof. Dr. Purnima Sharma

Additional	Vice	Principal	–	Aided	Section Dr. Mohana Bandkar

Co-ordinator	–	B.A.M.M.C Dr. Sangeeta Makkad

Co-ordinator	–	BFMg Dr. Mona Thakkar Pandya

Of�ice	Administrator	(Unaided	Section) Ms. Rashmi Kadam

Junior	College	Supervisor Mr. Pravin Phalke

Co-ordinator	–	BAF Dr. Minum Saksena

Associate	Dean	–	Self-Financed	Courses	 

Co-ordinator	–	DMA C.A. Dhwani Shah

Co-ordinator	–	BBI Dr. Vaidehi Kamath

Co-ordinator	–	M.Com		 

&	Chief	Co-ordinator	-	Add-on	Vocational	Courses 

Vice	Principal	–	Junior	College Ms. Sulbha Shardul

B.Com	(Management	Studies)	–	Co-ordinator C.A. Priti Parikh

Co-ordinator	–	IT Dr. Nidhi Singh

Trade,	Transport	and	Industry,	Commerce,	Accountancy 

&	Co-ordinator	BMS	(AICTE)

Ph.D	Co-ordinator	

Co-ordinator	–	B.B.A	and	BIA Dr. Miloni Shah

Of�ice	Administrator	(Aided	Section) Ms. Tina Kamulkar

Dr. Arun Poojari

Dr. Rahul Shetty

Dr. Ashok Mahadik
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COURSES OFFERED 

B.Com (Management Studies) Self-Financed Course

BMS (AICTE) Self-Financed Course

S.Y.J.C. (Second Year Junior College) Commerce

B.Com. (Accounting & Finance) - B.A.F Self-Financed Course

B.Com. (Banking and Insurance) - B.B.I. Self-Financed Course

F.Y.J.C. (First Year Junior College) Commerce 

Bachelor of Commerce (B.Com) Aided

B.Com. (Financial Management) - B.F.Mg. Self-Financed Course

B.Com International Accounting (ACCA) Self-Financed Course

JUNIOR	COLLEGE 

COMMERCE

B.Com (Digital Marketing & Arti�icial Intelligence) Self-Financed Course

MANAGEMENT

SCIENCE

BBA Self-Financed Course

Bachelor of Arts  Self-Financed Course

B.Sc. (Information Technology - B.Sc. IT) Self-Financed Course

Ph.D. in Commerce (Business Policy and Administration)

Ph.D. (Commerce & Management) / Trade, Transport & Industry

ARTS

M.Com (Advanced Accountancy) Self-Financed Course

POST	GRADUATE	PROGRAMME

M.Com (Business Management) Self-Financed Course

PH.D.	PROGRAMME

Ph.D. in Accountancy

(Multimedia & Mass Communication - B.A.M.M.C)

(Junior College, UG, PG Degree & Doctoral Programmes)
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IN-TAKE CAPACITY OF VARIOUS PROGRAMMES

 4 B.Com (Accounting & Finance) – B.A.F 120

 2 Bachelor of Commerce (B.Com) 480

 7 B.Com (Financial Management) – B.F.Mg. 60

 16 Ph.D in Trade, Transport and Industry 06

 11 BMS (AICTE) 120

 13 M.Com (Advanced Accountancy) 60

  F.Y.J.C (Unaided) 120

 10 B.Com (Digital Marketing & Arti�icial Intelligence) – BDMA 120

 3 B.Com (Management Studies) [Earlier	B.M.S] 120

 8 B.Sc. (Information Technology – B.Sc. IT) 60

 5 Bachelor of Arts (Multimedia & Mass Communication – B.A.M.M.C) 120

 1 F.Y.J.C (Aided) 720

 6 B.Com (Banking and Insurance) – B.B.I 60

 9 B.Com International Accounting (ACCA) (IB.Com and ACCA) 60

 12 BBA (General) 60

 14 M.Com (Business Management) 80

 15 Ph.D in Commerce (Business Policy and Administration) 08

 17 Ph.D in Accountancy 08

	 No.	 Course	 Total	Seats
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ADD-ON	VOCATIONAL	COURSES

 1 Computer Applications 3 years

 No.	 Course	 Duration

 4 Microsoft Certi�ication On Security Fundamentals 30 hrs.

 6 Risk Management 30 hrs.

 No.	 Course	 Duration

 14 Event Management 30 hrs.

 3 Microsoft Certi�ication and .Net 30 hrs.

 17 CANVA Designing 30 hrs.

 5 Business Risk Management 3 years

 2 Big Data Analytics 30 hrs.

 3 Taxation Procedures and Practices 3 years

 11 Tally and GST 30 hrs.

 4 Travel and Tourism Management 3 years

 8 Foreign Language 30 hrs.

 13 Coral Draw 30 hrs.

 10 Basics of Securities and Economic Indicator 30 hrs.

 2 E-Commerce 3 years

 9 Mutual Fund 30 hrs.

SHORT	TERM	COURSES	/	CERTIFICATE	COURSES

 1 Digital Marketing 30 hrs.

 5 Soft-Skill and Self-Development 30 hrs.

 7 Case Study Solving 30 hrs.

 12 Graphic Designing 30 hrs.

 15 Blogging 30 hrs.

 16 Advance Excel 30 hrs.

MEMORANDUM	OF	UNDERSTANDING	(MOU)

  University (DPU), Bangkok, Thailand 

 1 MOU for Joint Research Activities and Publications Dhurakij Pundit  5 years

 19 Financial Modeling 30 hrs.

 2 MOU with IISFT Skills Pvt. Ltd. for EXIM Executive (NSQF Level 4) certi�ied  3 years

 20 Certi�icate Course in Yoga 30 hrs.

 18 Shipping and International Logistics 30 hrs.

  Government Approved under Logistic Skill Council 

	 No.	 Course	/	Agreement	 Duration

LIST OF ADD-ON VOCATIONAL COURSES / SHORT TERM COURSES / CERTIFICATE COURSES
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ADMISSION CRITERIA / ELIGIBILITY WITH SYLLABUS

ADMISSION	REQUIREMENTS	AND	GUIDELINES

Ÿ Admission is governed by the University of Mumbai's rules, regulations, and guidelines, which are 
subject to change.

Ÿ Students from Maharashtra Board (SSC & HSC) must:

Ÿ Submit original 10th and 12th standard mark sheets and leaving certi�icates.

Ÿ Provide two sets of attested copies of all documents.

STUDENTS	FROM	OTHER	BOARDS	MUST	SUBMIT:

Ÿ All course admissions are processed online.

Ÿ 50% of seats in all courses are reserved for Punjabi Minority students. Punjabi Minority students 
must submit an af�idavit on Rs. 100/- stamp paper in the prescribed format, duly notarized.

REFUND	POLICY

RESERVATION	POLICY

APPLICATION	PROCESS:

PUNJABI	LINGUISTIC	MINORITY	QUOTA

Ÿ Refund for admission cancellations will be as per the University of Mumbai guidelines.

Ÿ Must provide an Eligibility Certi�icate, Transfer Certi�icate, Migration Certi�icate, and document 
veri�ication certi�icate from their respective School, College, and University, as applicable.

Ÿ Fill an Online Application form on the College Website for the desired course.

Ÿ As a Minority College, Lala Lajpatrai College follows the applicable reservation policies.

Eligibility for courses is as per university guidelines.

STUDENTS	MUST:

Ÿ Scan and upload all relevant documents clearly along with the admission form.

Ÿ Make payment of fees online using a Debit or Credit Card.

Ÿ Fill out the Pre-Admission form on the University website.

ELIGIBILITY:
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Documents for Admission in Degree College

Ÿ Original 12th Marksheet and photocopy of Leaving Certi�icate.

Ÿ Acknowledgement Receipt for the applied course.

FIRST	YEAR

Ÿ Migration Certi�icate (for students from other states or boards).

Ÿ Admission form and Fees Receipt.

Ÿ Two attested photocopies of 10th and 12th Marksheet.

Ÿ Copy of the �irst page of the passbook showing bank details or a Cancelled Cheque of the Student’s 
Account.

Ÿ Original Mark sheets of H.S.C. and Semesters I, II, III & IV, along with one set of photocopies.

Ÿ Copy of the �irst page of the passbook showing bank details or a Cancelled Cheque of the Student’s 
Account.

Ÿ Copy of Online Pre-Enrollment Application form (Samarth), Student’s Copy.

Ÿ Two recent passport sized color photos.

Ÿ Copy of Online Pre-Enrollment Application form (Samarth), Student’s Copy.

Ÿ One photocopy of Aadhar Card.

Ÿ Online fees printout (compulsory).

Ÿ One copy of Aadhar Card.

Ÿ Two recent passport sized color photos.

DOCUMENTS	FOR	ADMISSION	IN	POST	GRADUATE	COURSES	(M.COM)

Ÿ Online Fee Receipt printout.

Ÿ Original graduation mark sheet along with a photocopy.

SECOND	YEAR

Ÿ Copy of the �irst page of the passbook showing bank details or a Cancelled Cheque of the student’s 
account.

Ÿ Online or Of�line Transfer Certi�icate (TC) as applicable.

Ÿ Migration Certi�icate (for students from other states or boards).

Ÿ Two recent passport sized color photos.

Ÿ Original Mark sheets of H.S.C. and F.Y.B.COM Semester I & II, along with one set of photocopies.

THIRD	YEAR

Ÿ One photocopy of Aadhar Card.

Ÿ College Application Form.

Ÿ Online fees printout (compulsory).

Ÿ Two recent passport size color photos.

Ÿ Copy of the �irst page of the passbook showing bank details or a Cancelled Cheque of the Student’s 
Account.

Ÿ One copy of Aadhar Card.
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Documents for Admission in Junior College

MAHARASHTRA	BOARD

Ÿ Two photocopies of SSC Mark Sheet.

Admission for FYJC will be done as per the guidelines and admission schedule issued by the Deputy 
Directors Of�ice. Students of the college who have passed in all the subjects in FYJC can seek admission 
in SYJC.

DOCUMENTS	FOR	ADMISSION	IN	JUNIOR	COLLEGE:

Ÿ Printout of Online Form Part-I and Part-II.

Ÿ Original School Leaving Certi�icate along with 2 photocopies.

Ÿ Two photocopies of Aadhar Card.

Ÿ Two photocopies of Passing Certi�icate.

Ÿ Two photocopies of Aadhar Card.

Ÿ One photocopy of FYJC Mark Sheet.

Ÿ Two recent passport size color photos.

DOCUMENTS	FOR	SYJC	(SECOND	YEAR	JUNIOR	COLLEGE)	ADMISSION

Ÿ Completed admission form (�illed with a black pen).

Ÿ Original School Leaving Certi�icate along with 2 photocopies.

Ÿ Two recent passport size color photos.

Ÿ Two recent passport sized color photos.

Ÿ Original Migration Certi�icate along with 2 photocopies.

Ÿ Copy of Ration Card (for girl students in aided courses).

OTHER	THAN	MAHARASHTRA	BOARD

Ÿ Two photocopies of Mark Sheets.

Ÿ Printout of Online Form Part-I and Part-II.

Ÿ Copy of Ration Card (for girl students in aided courses).

Ÿ Two recent passport sized color photos.

Ÿ Black pen (compulsory).

Ÿ Black pen (compulsory).

Ÿ One photocopy of SSC Mark Sheet.

Ÿ One photocopy of Aadhar Card.

For	girls	in	the	aided	section:	one	copy	of	Aadhar	Card,	Ration	Card,	and	11th	Mark	Sheet	for	
the	Declaration	Form.
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F.Y.B.Com (Bachelor of Commerce)

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

STANDARD	XII	EXAMINATION	REQUIREMENTS:

ELIGIBILITY	CRITERIA:

Ÿ Examination should be conducted by any divisional board of the Maharashtra State Board of 
Secondary and Higher Secondary Education.

  6. Introduction to Business Statistics

STRUCTURE	OF	THREE-YEAR	B.COM	COURSE	(AS	PER	NEP	2020)

  8. Environment & Natural Resources

  5. Computer Application – I 

       Advertising – I (IMC & Advertising Media – I)

       OR

Ÿ Must have passed the Higher Secondary School Certi�icate (Std. XII) Examination.

  3. Sociolinguistics – I

  4. Ecotourism

  3. Micro Economics

YEAR	 SEMESTER	 SUBJECT

EQUIVALENT	EXAMINATION:

Ÿ Must have passed an examination from another university or body recognized as equivalent to the 
Higher Secondary School Certi�icate (Std. XII) Examination

First Year Semester I 1. Financial Accounting – I

  2. Commerce – I (Introduction to Business & Entrepreneurship)

       OR 

 Semester II 1. Financial Accounting – II

  9. Overview of IKS and Indian Economic Thoughts

  7. General English – I

  2. Commerce – II (Service Sector Management)

  4. Sociolinguistics – II

  5. Disaster Management

  6. Computer Application – II

  10. NSS / DLLE / Sports / Cultural / College Activities / Etc.

  8. General English – II

  10. NSS / DLLE / Sports / Cultural / College Activities / Etc.

       Advertising – II (Advertising Agency & Media – II)

  7. Financial Mathematics

  9. Environmental Management
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  3. Business Economics – VI

  2. Financial Accounting and Auditing X – Cost Accounting

  5. Export Marketing – I

  3. Commerce – V

  4. Commerce – VI

  6. Computer Systems & Applications – II

  4. Business Economics – V

 Semester VI 1. Financial Accounting and Auditing IX – Financial Accounting

  5. Export Marketing – II

  6. Computer Systems & Applications – I

  8. Co-curricular Courses – III

  4. Organisational Behaviour and Legal Framework – II

      Business Modelling and Entrepreneurship

       OR

  6. Hindi – Hindi Language Skills – I

  4. Organisational Behaviour and Legal Framework – I

Second Year Semester III 1. Financial Accounting – III

  7. Field Projects

  3. Business Economics – IV: Public Finance

  2. Commerce IV: Production and Finance Management

      OR 

  2. Commerce III: Management Functions & Contemporary Challenges

  5. Income Tax Procedures and Practices – I

       Retail Operations & Mall Management

  3. Business Economics – III: Macro Economics

 Semester IV 1. Financial Accounting – IV

  5. Income Tax Procedures and Practices – II 

  6. Hindi – Hindi Language Skills – II

  7. Community Engagement Projects

Third Year Semester V 1. Financial Accounting and Auditing VII – Financial Accounting

  2. Financial Accounting and Auditing VIII – Cost Accounting

  8. Co-curricular Courses – IV

F.Y.B.Com (Bachelor of Commerce)
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B.Com (Management Studies)

ELIGIBILITY	CRITERIA:

Ÿ Have secured at least 45% marks in aggregate (40% for reserved category) in a single sitting.

Admission	Criteria	under	NEP	2020

	Implementation	Date:	Academic	Year	2024–25

Ÿ Have passed the XII Standard Examination from the Maharashtra State Board of Secondary & 
Higher Secondary Education or an equivalent examination from any other board.

COURSE	STRUCTURE	(THREE-YEAR	PROGRAM)

YEAR	 SEMESTER	 SUBJECT

  4. Foundation of Human Skills

  8. Corporate & Interpersonal Communication Skills

  10. NSS/DLLE/Sports/Cultural/College Activities/Etc.

  7. Business Communication

First Year Semester I 1. Principles of Management

  5. Soft Skills Development

  2. Introduction to Financial Accounting

  8. Indian Ethos & Management

 Semester II 1. Principles of Marketing

  2. Introduction to Financial Accounting II

  4. Statistical Techniques

  3. Marketing Rural Marketing

  10. NSS/DLLE/Sports/Cultural/College Activities/Etc.

  5. Micro Economics

      Finance: Indian Financial Regulatory Authorities

  6. Financial Literacy

  6. Managing Personal Finance

  3. Fundamental of Maths, Vedic Maths

  7. Information Technology in Business Management

  9. Corporate Ethics

  9. Life Skills
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  4. Micro Economics

Third Year Semester V 1. Logistics & Supply Chain Management

  5. Advance Excel

       Finance : Taxation

YEAR	 SEMESTER	 SUBJECT

  5. Research Methodology

  8. Co-curricular Courses – III

  7. Community Engagement Program

  6. Hindi – Hindi Language Skills – I

 Semester IV 1. Strategic Management

  3. Marketing : Consumer Behavior 

  2. Productivity & Quality Management

  3. Marketing : Advertising & IMC 

Second Year Semester III 1. Business Planning & Entrepreneurship Management

  4. Consumer Law

  6. Environmental & Sustainable Development

       Finance : Corporate Finance

  7. Field Projects

  2. Management Accounting

  8. Co-curricular Courses – IV

  10. Marketing - Media Planning & Management

  2. Project Work

  5. Finance - Risk Management

  2. Corporate Communication & Public Relations

  3. Finance - Investment Analysis & Portfolio Management

  6. Finance - Direct Taxes

  8. Marketing - E-Commerce & Digital Marketing

  9. Marketing - Sales & Distribution Management

 Semester VI 1. Operation Research

  3. Finance - International Finance

  4. Finance - Project Management

  5. Finance - Strategic Financial Management

  7. Marketing - Services Marketing

  4. Finance - Financial Accounting

  10. Marketing - Customer Relationship Management

  6. Finance - Indirect Taxes

  9. Marketing - International Marketing

  8. Marketing - Retail Management

  7. Marketing - Brand Management

B.Com (Management Studies)
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  6. Business Communication -1

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

COURSE	STRUCTURE:	

Ÿ Candidates must have passed the XII Standard Examination of the Maharashtra State Board of 
Secondary & Higher Secondary Education or its equivalent from any other board.

Ÿ The First Year Bachelor of Accounting and Finance (F.Y.BAF) and Second Year Course Structure 
follow the guidelines of NEP 2020.

COURSE	STRUCTURE	(THREE-YEAR	PROGRAM)

First Year Semester I 1. Financial Accounting - I Elements of Financial Accounting

  2. Auditing-Introduction, Planning and Techniques

Ÿ Candidates must have secured at least 45% marks in aggregate in a single sitting (40% in case of 
reserved category).

  3. Understanding Human Behavior

  4. Of�ice Automation Tools and E-commerce Technology

YEAR	 SEMESTER	 SUBJECTS

ELIGIBILITY	CRITERIA	FOR	ADMISSION:

  5. Business Statistics

  4. Organizational Behavior

  8. Understanding Indian Society

  6. Financial Management –I Introduction to Financial Management

  9. NSS/DLLE/Sports/Cultural/College Activities/Etc.

  7. Values for personal and professional life

  9. NSS/DLLE/Sports/Cultural/College Activities/Etc.

  3. Business Ethics

  5. Business Law -1 (Business Regulatory Frame work)

 Semester II 1. Financial Accounting – II- Special Accounting Area

  7. Business Communication -II

  8. Indian Political System

  2. Cost Accounting -1 (Introduction and Elements of cost Accounting)

B.Com (Accounting and Finance)
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  7. Hindi – Hindi Language Skills – I

  9. Co-curricular Courses – III

  2. Taxation - III (Direct Tax)

  2. Taxation – I (Direct Tax)

  3. Accounting for Managerial Decision

  4. Fundamentals of Management & Marketing

  6. Advanced Excel & Management Information System in Accountancy

  5. Principles of Economics

Second Year Semester III 1. Financial Accounting – III

  8. Field Projects

 Semester IV 1. Financial Accounting (Special Accounting Areas) – IV

  3. Stock Market Operation

  4. Consumer Behavior

  5. Business Economics – II (Macro)

  7. Environment management Studies

  8. Community Engagement Project

  6. Corporate Governance and Legal Studies

  9. Co-curricular Courses – IV

  4. (Management II Management Applications)

  6. Financial Accounting – VI

 Semester VI 1. Cost Accounting – IV

  3. Taxation - V (Indirect Taxes- III)

  4. Economics Paper – III

Third Year Semester V 1. Cost Accounting – III

  3. Taxation - IV (Indirect Taxes - II)

  5. Financial Accounting – V

  5. (Indian Economy)

  7. Project Work-II

  2. Financial Management – II

  2. Financial Management – III

  6. Financial Accounting – VII

B.Com (Accounting and Finance)
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Ÿ The First Year Bachelor of Banking and Insurance (F.Y.BBI) and Second Year Course Structure 
follow the guidelines of NEP 2020.

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

COURSE	STRUCTURE:

  6. Of�ice Automation and Web Designing for Business (SEC)

  4. Corporate Law (OE)

Ÿ Candidates must have passed the XII Standard Examination of the Maharashtra State Board of 
Secondary & Higher Secondary Education or its equivalent from any other board.

  5. Political System (OE)

  5. Direct Taxation I (VSC)

  7. Data Management with Visualization and Analytics (SEC)

  2. Financial Accounting I (Major)

ELIGIBILITY	CRITERIA	FOR	ADMISSION:

  8. Environment Management (VEC)

  4. Micro Economics (OE)

  9. Indian ethos (IKS)

  3. Quantative Methods (OE)

  7. Business Communication (AEC)

  10. NSS/DLLE/Sports/Cultural/College Activities/Etc.

YEAR	 SEMESTER	 SUBJECTS

Ÿ Candidates must have secured at least 45% marks in aggregate in a single sitting (40% in case of 
reserved category).

First Year Semester I 1. Principles and Practices of Banking and Insurance (Major)

 Semester II 1. Environment and Management of Financial Services (Major)

  2. Financial Accounting II (Major)

  3. Business Environment (Minor)

  6. Direct Taxation II (VSC)

  8. Corporate Communication (AEC)

  9. Understanding Indian Society (VEC)

  10. NSS/DLLE/Sports/Cultural/College Activities/Etc.

B.Com. (Banking and Insurance)
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  4. Principles of Management

  7. Indirect Taxation – I

  3. Management Accounting

  8. Sustainable Development

Second Year Semester III 1. Cooperative Banking

  8. Hindi – Hindi Language Skills – I

  5. Corporate Finance

  2. Financial Management – I

  6. Soft Skills – II

  7. Fintech

  9. Community Engagement Project

  6. Soft Skills – I

  9. Field Projects

  10. Co-curricular Courses – III

 Semester IV 1. Insurance Broking

  3. Cost Accounting

  5. Financial Markets

  2. Financial Management – II

  4. Organizational Behaviour

  2. Auditing II

Third Year Semester V 1. Financial Reporting & Analysis

  5. International Banking and Finance

  5. Project Work in Banking and Insurance

  4. Financial Services Management

  6. Research Methodology

 Semester VI 1. Security Analysis and Portfolio Management

  4. Central Banking

  3. Human Resource Management

  2. Auditing – I

  10. Co-Curricular Courses – IV

  3. Strategic Management

B.Com. (Banking and Insurance)
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B.com (Financial Management) 

Ÿ Candidates must have passed the XII Standard Examination of the Maharashtra State Board of 
Secondary & Higher Secondary Education or its equivalent from any other board.

YEAR	 SEMESTER	 SUBJECTS

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

COURSE	STRUCTURE:	

Ÿ The First Year Bachelor of Financial Management (F.Y.BFMg.) and Second Year Course Structure 
follow the guidelines of NEP 2020.

ELIGIBILITY	CRITERIA	FOR	ADMISSION:

Ÿ Candidates must have secured at least 45% marks in aggregate in a single sitting (40% in case of 
reserved category).

  3. Business Mathematics

  7. English Language Communication Skills

  5. Direct Taxation – I

  2. Indian Financial Management System

  10. NSS/DLLE/Sports/Cultural/College Activities/Etc.

 II 1. Financial Accounting – II

  4. Environmental Management

  6. Basics of I.T In Financial Management

  2. Management Accounting

  4. Business Law – I

  8. Understanding India

First Year I 1. Financial Accounting – I

  5. Micro Economics

  3. Corporate Finance

  9. Ethical Concerns In Digital Technology & Social Media

  10. NSS/DLLE/Sports/Cultural/College Activities/Etc.

  7. I.T. Applications In Financial Management

  9. Indian Constitution

  8. Corporate & Interpersonal Communication Skills

  6. Direct Taxation – II
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  3. Corporate Accounting – III

  6. Sustainable Development

  3. Corporate Accounting – IV

  7. Community Engagement Program

  6. Personal Financial Planning

  2. Research Methodology In Financial Management

  6. Organizational Behavior

 VI 1. Financial Management – II

  8. Introduction to Cultural Activities – IV

  5. Business Ethics

Third Year V 1. Financial Management – I

  2. Project Work

  5. Financial Reporting

  5. Personal Financial Planning

  4. Auditing – I

  4. Auditing – II

  4. Macro Economics

  2. Financial Management – I

  3. Principles of Finance

Second Year III 1. Corporate Accounting – I

  5. Indirect Taxation – I

  7. Field Project

 IV 1. Corporate Accounting – II

  6. Hindi – Hindi Language Skills – I

  8. Introduction to Cultural Activities

  2. Financial Management – II

  3. Entrepreneurial Development

  4. Business Law – II

B.com (Financial Management) 
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B.Sc. IT. (Bachelor of Science in Information Technology)

ELIGIBILITY	CRITERIA	FOR	DIRECT	ADMISSION	TO	THE	SECOND	YEAR	OF	THE	B.SC.	IT	PROGRAM:

Ÿ Passed the XII standard examination from the Maharashtra Board of Higher Secondary Education 
or an equivalent board.

Ÿ Secured a minimum of 40% marks in aggregate for reserved category candidates.

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

Ÿ Must have Mathematics and Statistics as subjects.

ELIGIBILITY	CRITERIA	FOR	ADMISSION	TO	THE	B.SC.	IT	PROGRAM:

Ÿ Secured at least 40% marks in aggregate for reserved category candidates.

Ÿ Secured at least 45% marks in aggregate for open category candidates.

Ÿ Candidates who have passed a three-year Diploma after S.S.C. (X Std.) in Information Technology, 
Computer Technology, Computer Engineering, Computer Science, Electrical, Electronics and Video 
Engineering, Mechanical, Civil, or Allied Branches.

Ÿ The diploma must be recognized by the Board of Technical Education or any other recognized 
Government Body.

Ÿ Secured a minimum of 45% marks in aggregate for open category candidates.

Ÿ Candidates with a post-HSC Diploma in Information Technology, Computer Technology, Computer 
Engineering, Computer Science, or Allied Branches.

  10. NSS/DLLE/Sports/Cultural/College Activities/Etc.

YEAR	 SEMESTER	 SUBJECTS

  6. Operating System Concepts

  8. Contribution of India to Science & Technology

Ÿ The diploma must be recognized by the Board of Technical Education or any other recognized 
Government Body.

ADDITIONAL	ELIGIBILITY	FOR	DIRECT	ADMISSION	TO	THE	SECOND	YEAR	OF	THE	B.SC.	 IT	
PROGRAM:

First Year I 1. Object Oriented Programming with C++

  5. Practical in Digital Electronics

  2. Digital Electronics

Ÿ Secured a minimum of 40% marks in aggregate for reserved category candidates.

Ÿ Secured a minimum of 45% marks in aggregate for open category candidates.

  7. Basic Grammar & Technical Communication Skills

  9. Sustainable IT Development

  3. Discrete Mathematics

  4. Digital Marketing
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First Year II 1. Python Programming

  5. Computer Oriented Numerical in Scilab

  3. Fundamentals of Database Management System

  2. Microprocessors Architecture

  4. Numerical Methods

  8. Soft Skills

  10. NSS/DLLE/Sports/Cultural/College Activities/Etc.

  4. Cyber Law

  6. Hindi – Hindi Language Skill – I

  7. Field Project

  5. Computer Graphics and Animation with Open CV

  6. Green IT

  5. Data Structure

Second Year III 1. Web Application Development

  2. Software Engineering & Project Management

  7. Practical in Microprocessor

 IV 1. Java Programming

  2. Computer Network & Security

  3. Data Analytics with Excel / Statistical Methods & Probability Theory

  3. Introduction to Data Science

  8. Curricular Activities

  9. Of�ice Automation

  4. Analytical Reasoning and Quantitative Aptitude

  6. Practical in Database Management System

  7. Community Engagement

  10. Enterprise Java Practical

  6. Project Implementation

  8. Business Intelligence Practical

  9. Principal of Geographic Information Systems Practical

  8. Curricular Activities

  7. Internet of Things Practical

  9. Linux Administration Practical

 VI 1. Software Quality Assurance

  2. Internet of Things

  4. Linux System Administration

Third Year V 1. Software Project Management

  6. Project Dissertation

  5. Enterprise Java

  2. Security in Computing

  3. Business Intelligence

  4. Principal of Geographic Information Systems

  8. Advanced Web Programming Practical

  3. Advanced Web Programming

  5. Cyber Laws

  7. Security in Computing Practical

  10. Advanced Mobile Programming
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B.A.M.M.C (B.A. in Multimedia and Mass Communication)

  10. NSS/DLLE/SPORTS/CULTURAL/COLLEGE ACTIVITES/ETC

ELIGIBILITY	CRITERIA	FOR	ADMISSION	TO	THE	BAMMC	DEGREE	COURSE:

 II 1. Introduction to Electronic Media: Radio & Television

  2. Current affairs & Evolution of Communication

YEAR	 SEMESTER	 SUBJECTS

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

Ÿ Passed the XII Standard examination from the Maharashtra Board of Higher Secondary Education 
or an equivalent board.

  3. Information Technology

  4. Principles of Marketing

  5. Ethical Concerns in Digital Technology

First Year I 1. Fundamentals of mass communication

  6. Visual Communication

  7. English Language : Effective Communication Skills

  8. Understanding India & Environmental Ethical Concerns

  9. Indian Constitution

  4. Computer Application – I

  9. Environmental Management

  4. Introduction to Film Communication –I

Second Year III 1. Introduction to Journalism & Introduction to Advertising

  10. NSS/DLLE/SPORTS/CULTURAL/COLLEGE ACTIVITES/ETC

  8. Introduction to Content Writing- English

  2. Introduction to Print Production & Photography & Media Studies

  5. Integrated Marketing Communication(IMC)

  3. Content Creation & Animation / AI Integration

  6. Field Projects

  7. Co-Curricular Courses

  7. Story Telling Using Social Media

  3. Translation Skills

  6. Financial Literacy

  5. Modern Indian Language – French

  2. Introduction to New Media
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B.A.M.M.C (B.A. in Multimedia and Mass Communication)

  3. Indian Legal Environment in Media

Second Year IV 1. Corporate Communication & Public Relations & Mass-Media 

       Research

  2. Film Communication & Writing & Editing for Media

  4. Computers & Multimedia – II

  6. Direct Marketing & E Commerce

 VI DIGITAL MEDIA:

  3. Agency Management

  2. Business & Financial Journalism

 (Advertising)  1. Advertising & Marketing Research

(Journalism)  1. Investigative Journalism

  2. Lifestyle Journalism

  2. Advertising & Contemporary Society

  4. Social Media Marketing

  5. Consumer Behavior

  3. Mobile Journalism & New Media

  5. Media Laws & Ethics

  7. Co – Curricular Courses

  3. Media planning & Buying

  1. Advertising Design

  5. Sustainable Living & Development

  6. Field Project

Third Year V ADVERTISING:

  2. Copy Writing

  4. Rural Marketing & Advertising

  5. Entertainment & Media Marketing

Third Year  V REPORTING:

  4. Features & Writing for Social Justice

 VI DIGITAL MEDIA:

  1. Newspaper & Magazine Design

  4. Crime Reporting

  3. Magazine Journalism

  5. Fake News & Fact Checking

27



B. Com (International Accounting) (IB.Com and ACCA) 

  6. Business Communication

Ÿ Candidates must have passed the XII Standard Examination of the Maharashtra State Board of 
Secondary & Higher Secondary Education or its equivalent from any other board in commerce 
stream.

YEAR	 SEMESTER	 SUBJECTS

First Year  I 1. Management Accounting- I

COURSE	STRUCTURE:	

  3. Capital Market/ Excel and Advanced Excel

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

  5. Business and Technology-II

Ÿ The course structure follow the guidelines of NEP 2020.

ELIGIBILITY	CRITERIA	FOR	ADMISSION:

  2. Management Accounting- II

  4. Business and Technology- I

Ÿ Candidates must have secured at least 45% marks in aggregate in a single sitting (40% in case of 
reserved category).

  3. Equity Derivatives

  7. Group Communication

  8. Digital and Technological Solution

  4. Marketing Management/ Sales and Negotiation Skills

  5. Financial Accounting- I

  6. Financial Accounting- II

 II 1. Performance Management- I

  8. Indian Ethos

  9. NSS/DLLE/SPORTS/CULTURAL/COLLEGE ACTIVITES/ETC.

  2. Performance Management- II

  9. NSS/DLLE/SPORTS/CULTURAL/COLLEGE ACTIVITES/ETC.

  7. Environmental Studies
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Second Year III 1. Financial Reporting

  7. Field Project

  2. International Taxation

  5. Financial Modelling

  6. Hindi - Hindi Language Skills – I

  4. Fundamentals of Investment Banking

  8. Co – Curricular Courses

 IV 1. Financial Management-1

  3. Audit & Assurance

  3. Corporate & Business Law

  5. Tally in Accounting

  7. Community Engagement Project

  6. Sustainability Development

  2. Financial Management 2

  4. Fundamentals Blockchain

Third Year V 1. Strategic Business Reporting- I

  8. Co – Curricular Courses

  2. Strategic Business Reporting- II

  3. Design Thinking

 VI 1. Strategic Business Leader- I

  3. Entrepreneurship and Entrepreneurship

  4. Brand Analysis and Digital Marketing 1

  5. Power Bi

  4. Family Business

  5. Business Ethics and Profession

  2. Strategic Business Leader- II

B. Com (International Accounting) (IB.Com and ACCA) 
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  5. Corporate Ethics

Ÿ Candidates should clear CET exams conducted by AICTE and admission will be done on the basis of 
CET scores.

Ÿ Have passed the XII Standard Examination from the Maharashtra State Board of Secondary & 
Higher Secondary Education or an equivalent examination from any other board.

  7. English Language Skills – I 

First Year I 1. Principles and Practices of Management

  2. Basics of Financial Accounting

YEAR	 SEMESTER	 SUBJECTS

  3. Basic Mathematics

 II 1. Business Environment

ELIGIBILITY	CRITERIA	FOR	ADMISSION:

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

  6. Financial Literacy 

  10. Introduction to Cultural Activities – I

  4. Foundation of Human Skills

  9. Soft Skill Development

  7. Emerging Technology and Application

  9. Indian Constitution

Second Year III 1. Entrepreneurship and Startups

  4. Cyber Laws

  5. Event Management

  3. Consumer Behavior OR Indian Financial Institution

  6. Hindi - Hindi Language Skills – I

  7. Field Project

  8. Indian Management System

  8. English Language Skills – II 

  8. Introduction to Cultural Activities – III

  5. Applied Economics for Business

  4. Basic Statistics

  10. Introduction to Cultural Activities – II

  2. Accounting for Managerial Decision

  3. Service Marketing OR Corporate Finance

  6. Medial Literacy and Critical Thinking

  2. Basics of Marketing

 IV 1. Strategic Management 

  8. Introduction to Cultural Activities – IV

  2. Human Resource Management

  6. Sustainable Development

  7. Community Engagement Project

  3. Brand Management OR Project Finance

  4. Critical Thinking in Quantitative Aptitude

  5. Design Thinking and Innovation

Bachelor of Management Studies (BMS) AICTE 

30



B.Com (Digital Marketing &Artificial Intelligence) (BDMA) 

  9. NSS/DLLE/SPORTS/CULTURAL/COLLEGE ACTIVITES/ETC.

  3. Business Economics

  5. Website Planning & Development

  4. Digital Marketing Tools

  6. Graphic Designing in Practice

Admission	Criteria	under	NEP	2020	|	Implementation	Date:	Academic	Year	2024–25

YEAR	 SEMESTER	 SUBJECTS

  3. Excel & Advance Excel

  2. Fundamentals of Digital Marketing

Ÿ Candidates must have passed the XII Standard Examination of the Maharashtra State Board of 
Secondary & Higher Secondary Education or its equivalent from any other board.

First Year I 1. Principles of Marketing

  6. Communication in Practice - Part 1

  7. Environmental Studies

  8. Indian Ethos

 II 1. Marketing Mix (Beginners Module)

  2. Fundamentals & Customer Behaviour

ELIGIBILITY	CRITERIA	FOR	ADMISSION:

  9. NSS/DLLE/SPORTS/CULTURAL/COLLEGE ACTIVITES/ETC.

Ÿ Candidates must have secured at least 45% marks in aggregate in a single sitting (40% in case of 
reserved category).

  4. Marketing Management

  5. Copywriting and Creative Thinking

  7. Communication in Practice - Part 2

  8. Brand Management
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  6. Sustainability Development (Marketing)

  5. Video Marketing and Editing

Third Year V 1. Strategic Planning

  4. Business Economics – I

  5. Innovation in Action

  7. Community Engagement Project

  2. Project Management

  2. Content Marketing & E-mail Marketing

  6. Hindi – Hindi Language Skills – I

  8. Co – Curricular Courses

 IV 1. Web & Data Analytics

  7. Field Project

  2. E-Commerce

  3. Entrepreneurship Management

Second Year III 1. Performance Marketing

  3. Brand Management

  4. Business Economics – II

  5. Digital PR & In�luencer Marketing

  7. Community Engagement Project

  8. Co – Curricular Courses

  3. Digital Enhancement

  4. Social Media & In�luencer Marketing

  2. Arti�icial Intelligence & its Tools(Advance Module)

  6. Sales & Business Development Skills | Managing the Sales Team

 VI 1. Implementation and Control

  4. Principles of Innovation

  3. Digital Management

  5. Principles of Sustainability

B.Com (Digital Marketing &Artificial Intelligence) (BDMA) 
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M.Com (Master of Commerce)

Ÿ Candidates from universities other than the University of Mumbai must provide a Migration 
Certi�icate from their university.

Ÿ Graduates in B.A. in Multi Media and Communication (BAMMC) are also eligible for M. Com in 
(Business Management)

NEW	EDUCATIONAL	POLICY	2020

ELIGIBILITY	CRITERIA	FOR	M.	COM	ADVANCED	ACCOUNTANCY	&	BUSINESS	MANAGEMENT	ADMISSION:

Ÿ Student must have graduated in Commerce from the University of Mumbai or any other recognized 
university.

Ÿ Admission will be based on the rules framed by the University of Mumbai.

Ÿ Candidates from other colleges must provide Transfer Certi�icate from their last attended college.

1 Advanced Cost & Management Accounting I Advanced Cost & Management Accounting – II

	 SEMESTER	–	I	 SEMESTER	–	II

2 Advanced Auditing International Financial Reporting Standards

4 Advanced Trends in Accounting –III -

2 Direct and Indirect Taxation (Income Tax) Corporate Finance

 Research and Derivatives)

 OR		Introduction to IND AS  OR Liquidation Accounting

1 Corporate Financial Accounting Advanced Financial Management

M.COM	I	(ADVANCED	ACCOUNTANCY)

3 Advanced Financial Accounting Direct and Indirect Taxation 

  Charitable Trust

	 SEMESTER	–	III	 SEMESTER	–	IV

5 Mutual Fund and Wealth Management  Risk Management

 OR Fundamental Analysis for Corporate OR	Accounting of Housing Society & 

  (Goods and Services Tax)

4 Advanced Trends in Accounting – I Advanced Trends in Accounting - II

  

3 Financial Services Personal Financial Planning

5 Accounting and Taxation of E-Commerce  Financial Journalism OR Auditing & Assurance

 Industries OR Accounting and Taxation of  (Accounting Ethics &  Corporate Governance) 

 Securities & Commodities  OR Operations  OR Forex (Foreign Exchange Rate Management 
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ELIGIBILITY	CRITERIA	FOR	M.	COM	ADVANCED	ACCOUNTANCY	&	BUSINESS	MANAGEMENT	ADMISSION:

NEW	EDUCATIONAL	POLICY	2020

Ÿ Student must have graduated in Commerce from the University of Mumbai or any other recognized 
university.

Ÿ Candidates from other colleges must provide Transfer Certi�icate from their last attended college.

Ÿ Admission will be based on the rules framed by the University of Mumbai.

Ÿ Candidates from universities other than the University of Mumbai must provide a Migration 
Certi�icate from their university.

1 Strategic Management Customer Relationship Management (CRM)

2 Human Resource Management Brand Management

Ÿ Graduates in B.A. in Multi Media and Communication (BAMMC) are also eligible for M. Com in 
(Business Management)

	 SEMESTER	–	I	 SEMESTER	–	II

M.COM	I	(BUSINESS	MANAGEMENT)

4 Business Ethics Hospitality Management

3 Consumer Behavior Professional Intelligence

5 Organizational Behavior  Indian Constitution 

 OR Tourism Management OR Information Transfer Skills in Research

 OR E-Commerce OR Safety & Health Management at Work

 OR Supply Chain Management  OR Career Planning & Development

 OR Total Quality Management  OR Change Management 

 OR Personality Development and Soft Skills OR Indian Business Houses Management Practices

5 Business Environment Social Security & Welfare of Employees

 OR Indian Aviation Industry OR Use of ICT in Business

 OR Performance Appraisal OR	Women Leadership

3 Stress Management & Consumer Psychology Advertising

1 Entrepreneurial Management Corporate Restructuring

4 Social Media Marketing -

	 SEMESTER	–	III	 SEMESTER	–	IV

 OR Green Marketing OR Indian Ethos in Business Work force Diversity

2 Marketing Strategies and Practices Service Industry

 OR Talent Management OR	Media Planning

 OR Marketing Research

M.Com (Master of Commerce)

34



ADD-ON VOCATIONAL COURSES

Must have passed the Higher Secondary School Certi�icate (Std. XII) Examination with vocational 
subjects or minimum competency-based vocational courses conducted by any divisional board of the 
Maharashtra State Board of Secondary and Higher Secondary Education.

- Third Year & Adobe Flash, Corel Draw & Photoshop

II.	E-COMMERCE:

Advance	Diploma	Course	in	 Paper V: Java Programming

  Multimedia I: Tools &  Multimedia II: Digital 

	 	 SEMESTER	–	III	 SEMESTER	–	IV

YEAR	 SEMESTER	–	I	 SEMESTER	–	II

Certi�icate	Course	in	Computer Fundamentals of Networking Web Authoring

YEAR	 SEMESTER	–	I	 SEMESTER	–	II

I.	COMPUTER	APPLICATIONS:

	 	 SEMESTER	–	V

Computer	Applications	 Paper VI: Entrepreneurship Development 

	Applications - First Year Introduction to C++ Principles of Python

 (As per NEP 2020)  Programming

Diploma	Course	in	Computer	 VISUAL BASIC S.S.A.D. & Introduction 

Applications	– Second Year  to Fundamentals of RDBMS

  ASP.NET TALLY ERP 9

  Paper VII: Project Work

Certi�icate	Course	in	E-	Commerce	 Managerial Principles &  Soft Skill & Personality

	First Year  (As per NEP 2020) Practices  Development

	 	 SEMESTER	–	III	 SEMESTER	–	IV

Advance	Diploma	Course	in	 Paper V: Advanced Concepts of Web – Designing 

E-Commerce	- Third Year	 Paper VI: Entrepreneurship Development

- Second Year (DBMS) & Relational Database 

  Paper VII: Project Work

  Implications Communication

  Networking Concepts Of E-Commerce &

Diploma	Course	in	E-	Commerce Database Management Systems TALLY ERP 9

	 	 SEMESTER	–	V

  Management Systems (RDBMS)

   Cyber Laws 

  & Object Oriented Programming 
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ADD-ON VOCATIONAL COURSES

III.	TAXATION	PROCEDURES	AND	PRACTICES:

– Second Year Tax (GST)) Development (GST)

YEAR	 SEMESTER	–	I	 SEMESTER	–	II

Must have passed the Higher Secondary School Certi�icate (Std. XII) Examination with vocational 
subjects or minimum competency-based vocational courses conducted by any divisional board of the 
Maharashtra State Board of Secondary and Higher Secondary Education.

Certi�icate	Course	in	Taxation	 Income Tax - I Income Tax - II 

	 - First Year (As per NEP 2020)  

Procedures	and	Practices Goods & Services Tax - I Goods & Services Tax - II

	 	 SEMESTER	–	III	 SEMESTER	–	IV

Diploma	Course	in	Taxation	 Income Tax Income Tax

Procedures	and	Practices Indirect Tax (Goods & Service Entrepreneurship

YEAR	 SEMESTER	–	I	 SEMESTER	–	II

Certi�icate	Course	in	Travel	&	 Tourism Product & Business - I Tourism Product & 

	 	 SEMESTER	–	V

	 - First Year (As per NEP 2020)  Cultural Tourism - I Cultural Tourism - II

	 	 SEMESTER	–	III	 SEMESTER	–	IV

Diploma	Course	in	Travel	&	 Tourism Marketing - I Tourism Marketing - II

Tourism	Management Travel Agency & Tour Travel Agency & Tour

– Second Year Operators’ Business - I Operators’ Business - II

- Third Year & Case Study

IV.	TRAVEL	&	TOURISM	MANAGEMENT:

Taxation	Procedures	and	 Paper VI: Entrepreneurship Development 

	 	 SEMESTER	–	V

Travel	&	Tourism	Management	 Paper VI: Entrepreneurship Development 

Advance	Diploma	Course	in	 Paper V: Custom Law

Practices	- Third Year & Other Business Laws

Tourism	Management   Business - II

Advance	Diploma	Course	in	 Paper V: Frontiers of New Tourism

  Paper VII: Project Work

  Paper VII: Project Work
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ADD-ON VOCATIONAL COURSES

DOCTORAL PROGRAM (Ph.D.)

ELIGIBILITY

Candidates who satisfy the conditions mentioned in the existing ordinances vi. 0.5473, 0.5474, 
0.5476 & VCD regarding Ph.D. rules of the University of Mumbai are eligible to apply for the Ph.D. 
entrance test (PET) to be conducted by the University of Mumbai.

Certi�icate	Course	in	Business		 Fundamentals of Insurance & Risk Management in 

V.	BUSINESS	RISK	MANAGEMENT/	PRINCIPLES	AND	PRACTICES	OF	INSURANCE

and	Practices	of	Insurance Insurance Finance &  Insurance Finance &

  SEMESTER	V

(As per NEP 2020) Methods and Sources of Principles and Attributes of

Principles	and	Practices	of Paper VI: Entrepreneurship Development 

YEAR	 SEMESTER	–	I	 SEMESTER	–	II

Risk	Management - First Year  Risk Management Insurance

  Insurance Mutual Funds

  SEMESTER	-	III	 SEMESTER	-	IV

Diploma	Course	in	Principles Fire & Marine Insurance - I Fire & Marine Insurance - II

- Second Year Legislation - I Legislation - II

Advance	Diploma	Course	in Paper V: Property and Liability 

  Paper VII: Project Work

Insurance - Third Year & Group Insurance and Retirement Bene�it Schemes 

   Dr. Vaidehi Kamath

Research Centre for Ph.D. at Lala Lajpatrai College of Commerce and Economics.

	 Sr.	No.	 Ph.D.	Subject	 Ph.D.	Guides

 1 Trade, Transport & Industry Dr. Neelam Arora

 2 Commerce Dr. Suryakanth Lasune

   Prof. Dr. Mahalakshmi Kumar

Granted permission by the University of Mumbai. Ph.D. in the following subject is available :-

 3 Accountancy Dr. Ashok Mahadik

SWAYAM INITIATIVE
SWAYAM, an initiative by the Government of India, aims to ensure access, equity, and quality in 
education by providing top teaching-learning resources to all, including the underprivileged. NPTEL, 
one of SWAYAM’s nine national coordinators, offers MOOCs across �ields such as Architecture, 
Education, Engineering, Humanities, Law, Management, Commerce, Mathematics, and Science.

At Lala Lajpatrai College, students can enroll in NPTEL-SWAYAM MOOCs as part of their academic 
program. The college is a recognized Local	Chapter	(ID:	2701). For more details and registration, 
visit	swayam.gov.in or contact the faculty in charge.
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EXAM PERFORMANCE GRADING 

PASSING	STANDARD	DEGREE

40 - 44.99 D: Pass 4.00 – 4.99

The learner shall obtain a minimum of 40% marks (i.e. 10 out of 25) in the Internal Assessment and 
(30 out of 75) in the Semester End examination separately to pass in that course.

The PERFORMANCE GRADING of the learner shall be the Ten Point Grading as under.

PERFORMANCE	GRADING	SCALE	FOR	SECOND	AND	THIRD	YEAR:

B.	COM	(S.Y	AND	T.Y): All second- and third-year programs will have 100 marks exam

SELF	FINANCING	COURSES	(SECOND	&	THIRD	YEAR): All second- and third-year programs will 
have 75:25 exam patterns. The learners shall obtain a minimum of 40% marks (i.e. 10 out of 25) in the 
Internal Assessment and (30 out of 75) in the Semester End Examination separately to pass in that 
course.

The PERFORMANCE GRADING of the learner shall be the Ten Point Grading as under.

70 - 79.99 A +: Excellent 9.00 – 9.99

CREDIT	SYSTEM:

80 – 100 O: Outstanding 10.00

60 - 69.99 A: Very Good 8.00 – 8.99

pattern. The learner shall obtain a minimum 40% marks (i.e. 40 out of 100) in the Semester end 
examination to pass in that course. Except for Foundation Course Paper and Computer Programming 
of Semester III and IV& Computer Programming paper of Semester V and VI which consists of 
Internals (25 Marks) and Semester end examination (75 Marks).

55 - 59.99 B +: Good 7.00 – 7.99

UNDER	NEP	2020: All �irst-year programs will have 60:40 marks exam pattern. The learner shall 
obtain a minimum 40 % marks in the Internal Assessment and in the External Assessment separately 
to pass in that course.

50 - 54.99 B: Above average 6.00 – 6.99

45 - 49.99 C: Average 5.00 – 5.99

%	OF	MARKS	 GRADE	AND	GRADE	DESCRIPTION	 GRADE	POINTS

0 – 39.99 F: Fail 0

PERFORMANCE	GRADING	SCALE	FOR	FIRST	YEAR	UNDER	NEP	2020:

%	OF	MARKS	 GRADE	AND	GRADE	DESCRIPTION	 SGPA/CGPA

90 – 100 O: Outstanding 9.00 -10.00

60 – 69 B +: Good 6.00 – 6.99

40 – 49 P: Pass 4.00 – 4.99

AB Absent -

80 – 89 A +: Excellent 8.00 – 8.99

Below 40 F: Fail 0

70 – 79 A: Very Good 7.00 - 7.99

55 – 59 B: Above average 5.50 – 5.99

50 – 54 C: Average 5.00 - 5.49
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EXAMINATION

(C) Only for B.Sc. (IT): Practical Examination - 50 Marks

1)	 Degree	-	Aided:	

2)	 Degree	-	Unaided	(Self-Financed	Courses): 

College examinations are compulsory for all students. Any Student found guilty of copying or using 
unfair means, directly or indirectly in an examination may be denied admission to any class again 
besides being liable for prosecution. FY/SY students will be promoted to SY/TY respectively after 
considering the passing standard prescribed as per the University guidelines received from time to time.

ATKT	EXAMINATION

(B) Semester End Examination - 60 Marks 

Semester End Examination - 100 Marks

Internals: 25 Marks | Semester End Examination: 75 Marks

The scheme of Examination shall be divided in two parts: 

(A) Internal Assessment - 25 Marks 

(A) Internal Assessment - 40 Marks 

This examination shall be of 2 hours and will be conducted by University of Mumbai.

SCHEME	OF	EXAMINATION

- One class test conducted in the given semester - 20 Marks 

- Active participation in routine class instructional deliveries - 05 Marks

(B) Semester End Examination - 75 Marks Duration: This examination shall be of 2½ hours duration.

Except: Foundation Course, Computer Programming, Computer System & Application

3)	 First	Year	and	Second	Year	(UG)	Program	Aided	and	Self	–	Financed	Courses

All �irst year and second year programs will have 60:40 marks exam pattern. The learner shall obtain a 
minimum 40% marks in the internal assessment and in the external assessment separately to pass in 
that course.

4)	 M.Com	:	The	Scheme	of	the	Examination	shall	be	divided	in	two	parts:

The allocation of 40 marks shall be based on Project and Viva by internal and external Faculty.

There will be ATKT/Repeaters examination for Semester I, II, III, IV, V and VI for those who failed and 
Re-examination for those who remained absent on medical ground/representing college in sports or 
any other activities.

Rules & procedures for providing photocopies of answer books to the examinee and process of 
revaluation of the answer books of the examinee who apply for revaluation will be as per university 
circular from time to time.

ATKT	RULES:	

ATKT rules will be as per university circular from time to time.

REVALUATION	&	REVERIFICATION
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General Rules and Regulations (Attendance, College Timings and Anti-ragging )

Always wear your college identity card within 

the campus premises. Present your identity card 

when requested by college authorities. Report 

any loss of the identity card immediately and 

apply for a replacement.

Ensure a minimum of 75% attendance in all 

classes and laboratory sessions. Submit leave 

applications in advance and obtain approval for 

any absence. Regularly monitor your attendance 

record and address  any discrepancies 

immediately.

6.	 BEHAVIOR

Maintain decorum and respect towards all 

faculty, staff, and fellow students. Adhere to the 

college timings and be punctual for all classes 

and activities. Follow the rules and regulations of 

the college diligently.

3.	 IDENTITY	CARD

Strictly refrain from indulging in any form of 

ragging or harassment. Avoid any form of 

violence, including physical altercations and 

verbal abuse. Report any incidents of ragging or 

violence to the Anti-Ragging Committee 

promptly.

5.	 DRESS	CODE

�.	 ANTI-RAGGING	AND	NON-VIOLENCE

Exhibit respectful and polite behavior towards 

everyone on campus. Do not engage in any 

a c t i v i t i e s  t h a t  d i s r u p t  t h e  a c a d e m i c 

environment. Use college resources responsibly 

and avoid any form of misuse or damage.

Wear appropriate and respectful attire as per the 

college dress code policy. Avoid wearing clothes 

that display offensive or inappropriate 

messages. Maintain personal hygiene and a neat 

appearance at all times.

2.	 ATTENDANCE

CODE	OF	CONDUCT	FOR	STUDENTS

1.	 DISCIPLINE 7.	 ACADEMIC	INTEGRITY

13.	 GRIEVANCE	REDRESSAL:

11.	 PARTICIPATION	IN	ACTIVITIES

Use mobile phones and electronic devices 
responsibly and only when permitted. Avoid 
using mobile phones during lectures, seminars, 
and in the library. Ensure all electronic devices 
are on silent mode within the campus.

Keep the campus clean and dispose of waste in 
designated bins. Participate in campus cleanli-
ness drives and environmental initiatives. 
Respect and protect the college property and 
infrastructure.

Show respect for the diverse backgrounds and 
opinions of all students. Avoid any form of 
discrimination or bias based on race, gender, 
religion, or nationality. Foster an inclusive and 
supportive campus environment.

12.	 LIBRARY	USAGE

9.	 USE	OF	ELECTRONIC	DEVICES

Uphold academic honesty in all assignments, 
exams, and projects. Do not engage in plagia-
rism, cheating, or any form of academic dishon-
esty. Report any incidents of academic miscon-
duct to the concerned authorities.

Actively participate in academic, cultural, and 
sports activities organized by the college. 
Represent the college with pride and dignity in 
inter-college events. Volunteer for community 
service and social responsibility programs.

10.	 CLEANLINESS	AND	ENVIRONMENT

	8.	 RESPECT	FOR	DIVERSITY

Maintain silence and discipline within the 
library premises. Follow the library rules regard-
ing book borrowing and returns. Respect the 
library resources and ensure their proper use.

Approach the Grievance Redressal Committee 
for any concerns or issues. Provide clear and 
detailed information about your grievance. 
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General Rules and Regulations (Attendance, College Timings and Anti-ragging )

(2) Do not Bring Written Answer-Book in the 
Examination Hall. If caught, you are liable for 
punishment under Maharashtra Act No. XXXI of 
1982 and Mumbai University Act, 1974. (3) Do 
not send your Friend or any other person to 
Appear in the Examination on your behalf. Both 
will be liable for punishment under the 
Maharashtra Act No. XXXI of 1982 and Mumbai 
University Act, 1974. (4) All offences in the 
Examination Hall  are Non-Bailable and 
cognizable. Trial in Court shall bring your name 
appear in the newspaper for your malpractice.

Attention of the students is invited to Section 6 to 
10 of the Maharashtra Act, No. XXXI of 1092 
providing for preventing Malpractices at 
University: (1) Bringing written notes and 
printed pages to the Examination Hall is an 
offence “it was in your pockets or handbag and 
you did not notice or that you did not make use of 
it” is no excuse. Possession of any written notes 
a n d  p r i n t e d  m a t t e r  o n  s u b j e c t  o f  t h e 
Examination, inside the Hall is improper and 
illegal.

UNFAIR	MEANS:

College has an Anti-Ragging Committee which 
looks into the matter regarding ragging of the 
students. Every learner should abide the rules 
and regulations regarding ragging which is 
enforced by the college as per UGC regulations 
v i d e  n o .  F.  1 - 1 6 / 2 0 0 9  ( c p p - 1 1 )  d a te d 
21.10.2009. (No F. 15-3/2013 (ARC) pt. III 
Clause G)

Utilize the services of the Internal Complaint 
Committee for issues related to harassment. 
Approach the Student Welfare Committee for 
guidance and support in academic and personal 
matters. Engage with the various committees to 
enhance your college experience and address 
any issues constructively. Smoking and waping 
and use of any abusive substance is strictly 
prohibited in the college premises. Strict action 
will be taken against students found indulging in 
use of prohibited substances. By following this 
code of conduct, students will contribute to a 
positive, respectful, and productive academic 
environment.

Junior College Unaided 2.20 pm 7.20 pm

It is mandatory for every student from every 
course to create ABC ID by clicking on 
www.abc.gov.in

COURSES	 T	 IMINGS

14.	 ANTI-RAGGING	COMMITTEE

Cooperate with the committee during the 
grievance resolution process.

Contact the Anti-Ragging Committee if you 
experience or witness ragging. Participate in 
anti-  ragging awareness programs and 
initiatives. Support fellow students who are 
victims of ragging.

15.	 COMMITTEES	FOR	STUDENT	WELFARE

COLLEGE	TIMINGS:

B.Com 7:20 am to 12:20 pm

Self-Financed Courses 7:20 am to 6:00 pm

M. Com 11:00 am to 12: 30 pm

Junior College Aided 12:20 pm to 5:20 pm

ACADEMICS	BANK	OF	CREDITS:

ANTI-RAGGING	CELL	COMMITTEE:

As per UGC regulations on curbing the Menace of 
ragging in Higher Education Institutions, 2009 
(Principal regulations in Gazette of India vide 
noti�ication number 27 dated 04.07.2009). 

Integrity is doing the right thing, 
even when no one is watching.

“

”-	C.S.	Lewis
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Prominent Cells, Associations, Societies, Committees & Student Activities & Facilities:

25. Counseling Centre 26. Health Centre

31. Library 32. Marathi Vangmay Mandal

3.  Examination Committee 4.  Unfair mean Enquiry Committee

19. Incubation and Entrepreneurship Cell 20. Punjabi Association

7.  Anti-Raging Cell Committee 8.  Internal Complaint Committee

5.  Students’ Council and Cultural Committee 6.  Co-Curricular Activity Committee

9.  Disaster Management Committee 10. College Development Committee (CDC)

13. Magazine Committee 14. Advance and Slow Learner Committee

15. Career Guidance Committee 16. Students Grievance and Redressal Cell

1.  Students Feedback Committee 2.  Attendance and Students Progression Committee

23. Rotaract Club 24. Placement Cell

11. Admission Committee 12. Library Committee

17. Internal Quality Assurance Cell (IQAC) 18. Women Development Cell (WDC)

21. NSS 22. DLLE

27. Canteen 28. Gymkhana

29. Merit Scholarships 30. Girls Common Room

35. Green Campus Cell

33. Industry Academia Cell 34. Equal Opportunity Cell

 3. Rotract Club ASTITVA

 6. Bachelor in Management Studies + BMS (AICTE) TSUNAMI

 4. Marathi Vangmay Mandal SAHYADRI

 5. Department of Life Long Learning HUNAR

 1. B. Com SEA-TOWN

	 SR.	NO.	 NAME	OF	THE	COURSE	 NAME	OF	THE	FESTIVAL

 2. National Service Scheme SANKALP

   + DMA + IB.Com 

 7. BAF +BBI + BAMMC + B.Sc.IT + B.FMg. EMERGE OR CATALYST

COLLEGE FESTIVALS:
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INFRASTRUCTURE

COLLEGE	BUILDING:

The College Building stands as a magni�icent 
s e v e n - s t o r i e d  e d i � i c e ,  a d o r n e d  w i t h 
architectural splendor and modern amenities. 
With two entrances, one facing the serene 
seafront and the other overlooking a lush garden 
teeming with verdant foliage, it offers a 
picturesque setting conducive to learning. Two 
elevators facilitate seamless access to different 
�loors, ensuring convenience for students and 
staff alike. A VIP guest room on the ground �loor 
exempli�ies hospitality and prestige, catering to 
distinguished visitors. With round-the-clock 
security measures in place, including 24-hour 
surveillance, the safety and well-being of 
everyone within the premises are meticulously 
ensured. Nestled in the scenic enclave of 
Mahalaxmi,  adjacent to the prestigious 
racecourse and overlooking the iconic Haji Ali, 
the location exudes tranquility and charm. The 
college building is a testament to modernity and 
sophistication, boasting state-of-the-art 
facilities that cater to the diverse needs of 
students and faculty. Its architectural brilliance 
and strategic placement make it an emblem of 
excellence in academia. 

SARASWATI	TEMPLE

The College's Temple 
d e d i c a t e d  t o  t h e 
goddess of knowledge, 
Saraswati Devi, stands 
as a serene sanctuary 
for students and faculty 
alike. Adorned with 
intricate decorations, 
beautiful saree and 
veena in her hand, the 
temple radiates an aura 
of peace and tranquility. As the focal point of 
spiritual reverence on campus, it symbolizes the 
pursuit of wisdom and enlightenment in 
academic endeavors.

The �lower-bedecked temple serves as a visual 
feast, with vibrant blooms adding to its aesthetic 
allure and spiritual ambiance. Devotees offer 
prayers and offerings to Saraswati Devi, seeking 
her blessings for success, knowledge, and 
creativity in their educational pursuits.

The temple serves as a reminder of the college's 
commitment to holistic development, nurturing 
not only the intellect but also the spirit. It fosters 
a sense of community and unity among students 
and faculty, regardless of religious beliefs, as 
they come together to pay homage to the 
goddess of learning.

Amidst the academic hustle and bustle, the 
temple provides a sanctuary for quiet re�lection 
and introspection, grounding individuals in a 
sense of purpose and reverence. Its presence on 
campus enriches the cultural and spiritual 
tapestry of the college, fostering an environment 
where  fa i th  and scholarship  intersect 
harmoniously.

Every day, a lamp is lit in the temple, symbolizing 
the presence of the divine and invoking blessings 
upon all who enter its sacred space. The 
melodious strains of holy hymns �ill the air, 
creating an atmosphere conducive to re�lection, 
meditation, and contemplation. Students and 
faculty often visit the temple to seek inspiration, 
guidance, and solace during their academic 
journey.

Guest	Room

College	Building

Saraswati	Temple
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COLLEGE	OFFICES:

The College premises boast separate, well-
appointed of�ices dedicated to B.Com, Self- 
Financed courses, Junior College & Accounts 
Section. Each of�ice is meticulously furnished, 
featuring modern amenities such as air 
conditioning, computers, printers, microwaves, 
and �iling cabinets, ensuring a conducive 
environment for staff and students alike. 
Additionally, equipped counters facilitate 
ef�icient administrative processes, while 
telephones enable seamless communication 
within the departments. The ergonomically 
designed spaces prioritize comfort and 
functionality, promoting productivity and 
collaboration among faculty and administrative 
staff. Students bene�it from these well-equipped 
of�ices, which serve as hubs for academic 
support and guidance.  With a focus on 
convenience and ef�iciency, these of�ices 
enhance the overall learning experience and 
administrative operations within the college. 
Their strategic layout and amenities underscore 
the institution's commitment to excellence in 
education and administrative ef�iciency.

STAFF	ROOM:

The Teachers' Staff Room serves as a serene 
heaven where educators can meticulously 
prepare for their lectures amidst an ambiance of 
comfort and ef�iciency. Featuring separate 
washrooms for men and women, this spacious 
enclave ensures both privacy and convenience. 

The Col lege boasts  25 state-of-the-art 
classrooms, each designed to enhance the 
learning experience. Equipped with smart 
boards, these rooms enable interactive and 
engaging teaching methods. The presence of 
projectors allows for multimedia presentations, 
making lectures more dynamic. Additionally, 
many classrooms are air-conditioned, providing 
a comfortable environment conducive to 
learning even during hot weather. 

CLASSROOMS:

With a capacity to seat 30 individuals, the room 
is  a dorn ed w it h  p erson a l  lockers  a n d 
informative notice boards, fostering an 
environment of collaboration and creativity. 
Additionally, modern amenities such as a 
computer, printer, microwave, and electric kettle 
cater to diverse needs, elevating the overall 
experience of the teaching faculty

Classrooms

Staff	Room

College	Of�ices

College	Of�ices
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Ergonomic seating arrangements ensure that 
students remain comfortable during long hours 
of study. The well-lit and spacious rooms are 
designed to accommodate diverse teaching 
styles and group activities, fostering an inclusive 
educational atmosphere.

AUDITORIUM:

The auditorium's design ensures excellent 
acoustics and clear visibility from every seat, 
providing an immersive experience for 
attendees. Its spacious stage is perfect for 
theatrical performances and large-scale 
presentations. 

CONFERENCE	ROOM:

The College Conference Room is a modern, air-
conditioned space designed for comfort and 
functionality. 

Comfortable seating and climate control make it 
an inviting venue for both students and faculty.

The College features a 650-seater auditorium 
that serves as a hub for various academic and 
extracurricular activities. This modern facility is 
equipped with advanced sound and lighting 
systems, making it ideal for hosting conferences, 
seminars, cultural events, and guest lectures. 

LIBRARY:	

The College Library is a treasure trove of 
knowledge,  housing over 10,000 books 
spanning various disciplines. In addition to its 
extensive collection of physical books, it offers 
access to numerous databases and online 
journals, providing comprehensive resources 
for research and study. The library is equipped 
with high-speed internet, enabling students to 
conduct online research ef�iciently. Comfortable 
seating and quiet study areas create an ideal 
environment for focused learning. Regularly 
updated with the latest publications, the library 
supports both academic and personal growth.

It features a 25-seater round table, providing an 
ideal setting for meetings and discussions. The 
comfortable seating ensures that participants 
can focus and engage effectively. This well-
e q u i p p e d  ro o m  i s  p e r fe c t  fo r  h o s t i n g 
conferences, seminars, and collaborative 
sessions.

Conference	Room

Seminar	Hall

Library

Computer	Lab

Auditorium
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The lounge buzzes with activity as students 
gather for meetings, workshops, and planning 
sessions, collaborating on projects aimed at 
community development and welfare. It 
provides a space for students to exchange ideas, 
share experiences, and brainstorm innovative 
solutions to local and global issues.

The NSS (National Service Scheme) lounge 
serves as a vibrant hub within the college 
campus, bustling with the energy of students 
engaged in various extracurricular activities. It 
stands as a testament to the commitment of 
students to community service and social 
responsibility. Adorning its walls are certi�icates, 
awards, trophies, and medals earned by students 
for their outstanding contributions to society 
through NSS initiatives.

The lounge is not just a repository of accolades 
but also a re�lection of the collective spirit and 
dedication of the student body towards making a 
positive impact on society. It serves as a source of 
inspiration for current and future NSS 
volunteers, motivating them to strive for 
excellence in their service endeavors.

NSS	ROOM:

In addition to recognizing achievements, the 
lounge is adorned with vibrant posters featuring 
s o c i a l  m e s s a g e s  c re a t e d  by  s t u d e n t s , 
highlighting important issues and promoting 
awareness within the college community. These 
posters serve as powerful reminders of the role 
that NSS plays in addressing societal challenges 
and fostering positive change.

Through its dynamic atmosphere and interactive 
displays, the NSS lounge cultivates a sense of 
belonging and camaraderie among volunteers, 

The Girls' Common Room is a comfortable and 
private space designed speci�ically for female 
students. It offers a place to relax, study, or 
socialize between classes. Equipped with 
comfortable seating, study tables, and lockers, it 
provides a safe and secure environment. The 

HEALTH	CENTRE:

The On-Campus Health Center is dedicated to 
ensuring the well-being of students and staff. 
Staffed by quali�ied medical professionals, it 
provides primary healthcare services, including 
�irst aid, routine check-ups, and vaccinations. 
The health center is equipped to handle minor 
medical  emergencies and offers health 
education programs to promote awareness 
about preventive care. With its supportive and 
con�idential environment, students can seek 
medical advice and treatment conveniently, 
ensuring they stay healthy and �it.

GIRLS	COMMON	ROOM:

strengthening bonds and fostering a culture of 
service-oriented leadership. It serves as a 
beacon of hope and inspiration, encouraging 
students to channel their talents and energies 
towards making a meaningful difference in the 
world.

NSS	Room

Health	Centre

Girls	Common	Room
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room also features amenities like a microwave, 
refrigerator, and water dispenser, ensuring 
convenience for daily needs. The common room 
is a testament to the college's commitment to 
creating an inclusive and supportive campus for 
all students.

The menu boasts a variety of options, ranging 
from traditional favorites to trendy bites, all 
prepared with a focus on hygiene and quality 
ingredients. Whether craving a quick snack or a 
satisfying full meal, students can indulge 
without worrying about breaking the bank, 
thanks to the subsidized rates.

The College Canteen is a vibrant hub pulsating 
with energy, where students gather to enjoy 
delicious and healthy food offerings. Its open-air 
ambiance creates an inviting atmosphere, 
perfect for socializing and unwinding between 
classes. From savory snacks to wholesome 
meals, the canteen caters to diverse tastes and 
dietary preferences, ensuring there's something 
for everyone.

CANTEEN:

With ample seating arrangements amidst lush 
greenery, the canteen provides a refreshing 
escape from the academic rigors, allowing 
students to recharge and refuel in a relaxed 
setting. The canteen's commitment to hygiene 
ensures a clean and safe environment, earning 
the trust and loyalty of the student body.

Portions are generous, satisfying even the 
heartiest of appetites, and the canteen staff takes 
pride in serving up meals that are both 
nourishing and �lavorful. Students �lock to the 
canteen not only for its tasty offerings but also 
for the lively ambiance and sense of community 
it fosters.

GYMKHANA	AND	SPORTS	FACILITY:

Furthermore, the gymkhana fosters a sense of 
camaraderie and friendly competition through 
organized tournaments and casual matches in 
these indoor games. Students can unwind and 
socialize while honing their skills and enjoying 
some friendly rivalry.

Moreover, the college extends its sporting reach 
beyond campus boundaries by entering into 
agreements with sports grounds in Mumbai city. 
This allows students to access facilities for 
popular sports like cricket, football, and 
volleyball, expanding their athletic horizons and 
providing opportunities for competitive play.

Overall, the college canteen stands as a beacon of 
culinary excellence and social connection, 
enriching the campus experience for all who 
frequent its vibrant spaces.

In addition to indoor activities, the college 
recognizes the importance of outdoor sports and 
recreation. The gymkhana facilitates outdoor 
badminton matches, offering students the 
chance to soak up the sunshine and fresh air 
while engaging in spirited gameplay.

The Gymkhana at the college serves as a hub for 
promoting a healthy and active lifestyle among 
students. Alongside the array of modern �itness 
equipment catering to various workout 
preferences, the facility also offers spaces 
dedicated to indoor games such as carom, chess, 
and table tennis. These games provide students 
with opportunities for leisurely recreation and 
mental stimulation amidst their academic 
pursuits.Canteen

Gymkhana	&	Sports	Facility
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RAMP	FOR	DIVYANGJAN:

To support students in their athletic endeavors, 
the college appoints skilled coaches who provide 
guidance, training, and mentorship. These 
coaches help students re�ine their techniques, 
build teamwork skills, and develop the resilience 
needed to excel in their chosen sports.

The college exempli�ies 

i t s  c o m m i t m e n t  t o 

inclusivity by providing 

essential facilities that 

cater to the needs of 

d i ff e r e n t l y - a b l e d 

students, referred to as 

'Divyangans'. 

Participation in sporting events is actively 
encouraged, with students eagerly taking part in 
cricket  matches,  football  tournaments, 
swimming competitions, volleyball games, and 
even water polo matches. Through these 
experiences, students not only cultivate physical 
�itness but also learn valuable lessons in 
sportsmanship, discipline, and teamwork, 
enriching their overall college experience.

Moreover, proactive measures are taken to raise 
awareness about disability issues and promote a 
culture of empathy and understanding among 
the student body and faculty. Collaborative 
efforts are made to address any accessibility 
challenges promptly, re�lecting a proactive 
approach to inclusivity and diversity.

Accessibility is prioritized with the inclusion of 
ramps, wheelchair access, and disabled-friendly 
toilets, ensuring that every student can navigate 
the campus with ease and dignity.

Additionally, the presence of lifts facilitates 
vertical mobility, enabling Divyangans to access 
different �loors of academic buildings and 
facilities without barriers. The college's 
sensitivity to the needs of specially-abled 
individuals fosters an environment of equality 
and respect, where everyone feels valued and 
included.

By investing in infrastructure and fostering a 
supportive atmosphere, the college not only 
meets legal requirements but also goes above 
and beyond to create a truly inclusive learning 
environment. This commitment to accessibility 
ensures that every student, regardless of ability, 
has the opportunity to thrive academically and 
socially within the college community.

SOLAR	PANEL	&	RAIN	WATER	HARVESTING

The College demonstrates its dedication to 
sustainability by integrating alternative energy 
sources into its infrastructure, prominently 
featuring eco-friendly solar panels across the 
campus. These solar panels harness the power of 
the sun, reducing reliance on conventional 
energy sources and minimizing the college's 
carbon footprint. Additionally, the college 
prioritizes water conservation efforts through 
innovative initiatives such as groundwater 
recharging and rainwater harvesting.

Groundwater recharging mechanisms help 
replenish  local  aqui fers ,  ensuring  the 
sustainable utilization of precious water 
resources while mitigating the effects of 
groundwater depletion. Rainwater harvesting 
systems capture and store rainwater for various 
purposes, including irrigation, landscaping, and 
sanitation, thereby reducing dependency on 
municipal water supplies.

Gymkhana	&	Sports	Facility

Ramp	for	Divyangjan

48



By embracing these eco-conscious practices, the college not only reduces its environmental impact 
but also sets an inspiring example for the wider community. Students and faculty are actively engaged 
in these sustainability initiatives, fostering a culture of environmental stewardship and responsibility.

Through education and advocacy, the college promotes awareness about the importance of 
conservation and renewable energy, empowering individuals to make environmentally conscious 
choices both on and off-campus. Overall, these efforts underscore the college's commitment to 
creating a greener, more sustainable future for generations to come.

Placements – Recruiters

Solar	Panel	&	Rain	Water	Harvesting
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Annexure I (Affidavit For Punjabi Linguistic Minority Quota only)

  (City and State)     (Permanent Residential address)

I say that       / I was born on 

at     Mumbai and since then I am permanently residing at  

Annexure	I

THE	AFFIDAVIT	FOR	CANDIDATES

(To	be	typed	on	Rs.	100/-	Stamp	Paper)

of    residence   

do hereby state and declare on solemn af�irmation as under :-

      (Name of Candidate)

     (Name of Candidate)

I, Mr./Ms.          aged  y        ears 

THE	AFFIDAVIT	(for	Punjabi	Linguistic	Minority	Quota	only)	

  (Name of Candidate)       (Date of birth)

say that my family members belong to Punjabi Linguistic Minority community by birth.

Ÿ Af�idavit on Stamp Paper of Rs. 100/- as per format available in College of�ice for Punjabi Linguistic 

Minority.

Ÿ Certi�icate issued by Principal / Head Master of Junior College / Higher School for Mother 

Language.

I say that 

belong to Punjabi Linguistic Community by Birth and Caste. Following documents enclosed for 

con�irmation of Punjabi Linguistic Minority Community.

  (Place of Birth)

in Lala Lajpatrai College of Commerce & Economics, Mumbai under Punjabi	Linguistic	Minority	

quota.

I am submitting the following documents as proof for my eligibility for Punjabi Linguistic Minority as 

per mentioned in Sr.        of Page No.  of the Admission Form. 

(Signature of the Notary / Magistrate)

    (Place of af�idavit)   (Date of af�idavit)

Ÿ Paternal educational proof of Punjabi language.

Before me

Whatever stated hereinabove is true and correct to the best of my knowledge and belief. If found false, 

I shall be liable for cancellation of my admission along with penal action to be taken as per law at my 

own responsibility.

Solemnly af�irmed at     on this    202   . 

Deponent 

I am making this af�idavit in order to produce before the concerned authorities i.e. Lala	Lajpatrai	

College	of	Commerce	&	Economics,	Mumbai, to enable me to get the admission in F.Y.
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