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Sub I Sub 2

20210'16400789502

0$F 10$D

32$ O ABF

32 t0
FF
FF
2021016400799597

10$D 1$F
30$O ABF

40 0t

D.4 F

4x4=16 F

2021016400795487

10$ D 11$ D

30$ D 55$ A+

40 66

D4 A.8
4x4=16 8x4=32

2021016400792396

10$ D 10$ D

30$ D 45$ A

40 55

04 8-6
4x4=i6 6x4=24

202201640117 6016

10$ D 11$ D

30$ D 40$ B

40 51

D.4 8-6
4x4='16 6x,4=24

202201640117 4017

13$ B 12$ C

40$B ABF

53 12

86F
6x4=24 F

Sub 3 Sub 4 Sub 5 Sub 6

KARANJKAR MKASH ASHOK ASHWINI

10$D 10$D 15$A ABF L2O
30$D 33SD 44$B 40SB 1-20

40 43 59 40 t-20

D4 D4 8-6 F tV-20

4x4=16 4x4=16 6\2=12 F

PAI ABHAY DINESH DISHA

'10$D 10$O 15$A 10$D t-20
30$D 43$B 30$D 37$c v2O

40 53 45 47 t-20

D4 86 C-5 C-5 lV-20
4x4=16 6x4=24 5x2=,10 5x2=10

VEIVULA RISHIKESH RAMCHANDRA LAVANYA

10$D 17$A 12$C 11$D tzo
16F 30$D 30$D 33$D E2o

26 47 42 44 l -167

F C-5 D4 D{ lV-197

F 5x4=20 4x2=8 4x2=8

CHAUDHARY ANIL RAJENDRA DI-]ANN,IANTI DEVIZ

11$ D 18$ A+ 14$ B 12$ C t-2o
13F 30$D 30$D 30$D 1pzo

24 4A 44 42 l|-20

F C-5 D{ o.4 rV-203

F 5x4=20 4x2.8 4x2=8

GUPTA SIDDHESH JAWAHARLAL POORNIMA

'10$D 15A 15$A '164 t-20
31$D 30$o 33$ D 30$D I-20

41 45 48 46 -20

D.4 C-5 C.5 C-5 lV-20

4x4=16 5x4=20 5x2=10 5x2=10 ECG =95

YADAV SHUBHAM KUI\4AR YADAV DINESH PRASAO YADAV SHALIN

12$ C 18$ A+ 17$ A 13$ B t-20
46$ A 56$ A+ 49$ A 37$ C $20

58 74 66 50 Ir-20

86 A+-9 A{ 8.6 lV-20
6x4=24 9x4=36 8x2=16 6x2=12

Remark

UNSUCCESSFUL

224

UNSUCCESSFUL

226

UNSUCCESSFUL

265

UNSUCCESSFUL

253

PASS

SGPA: 96 / 20 =
4.80

Grade : D

271

UNSUCCESSFUL

Note : / Female, F Failure. CC= Copying Case, @ 5o4a5o4315o44,' 5045, # 0.229, $ = Carry Forward
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25 10
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25 10
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25 10
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75
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75
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75
75
75
75
75
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30
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21222036

INT :

EXT :

TOT :

Grade :

GPxCP:

21222057

INT:
EXT :

TOT :

Grade:
GPXCP :

21222077

INT :

EXT :

TOT :

Grade:
GPXCP :

21222079

INT:

EXT :

TOT :

Grade :

GPXCP :

22232007

INT:
EXT :

TOT :

Grade:
GPXCP :

22232030

INT;
EXT :

TOT :

Grade:
GPXCP :

Digital Media Advertising

Digital Media joumalism

Advertising Design

Newspaper and Magazine Design

Lifestyle Joumalism

Advertising in Contemporary Society

Media Plannlng & Buying

Magazine Joumalism

Crirne Repoding

Rural Marketing & Advertising

Entertainment & Media Marketing

Fake News and Fact Checking
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Mahalaxmi' *"Ou' 
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ROLL NO Candidate's Full Name

Sub I Sub 2

2022016401195056

14$ B 11$ D

52$A ABF

16$ A

49$ A

65 79 56

A{ A+'9 85

8x4=32 9x4=36 6x2=12

/ JAIN VIDHI LALIT ANJU

13$ B 16$ A 17$ A

46$ A 43$ B 39$ B

59 59 56

86 86 8'6

6x4=24 6x4=24 6x2=12

/ JAIN KASHISH BABULAL ANITA

11$ D 14$ B 15$ A

30$ D 31$ D 30$ D

41 45 45

D.4 c-5 c-5

4x4=16 5x4=20 5x2=10

Sub 3 Sub 4 Sub 5 Sub 6

PORWAL YASH SATISH NAYNA

Remark

UNSUCCESSFUL

355

UNSUCCESSFUL

300

UNSUCCESSFUL

228

TOTAL

22232065

INT :

EXT :

TOT :

Grade:
GPXCP :

22232068

INT :

EXT :

TOT :

Grade:
GPXCP :

22232069

INT :

EXT :

TOT :

Grade :

GPXCP :

1166

16s A

63S O

16$ A

40$ B

16$ A

62$ o

78

A+-9
9x2=18

t-20

ll-20

lll-20

tv-20

A{F
8x4=32 F

2022016402243724

1O$ O 10$ D

49$A ABF

59 10

8-6 F

6,.4=24 F

202201640117 4041

11$ D 10$ D

36$C ABF

47 l0
c-5 F

5x4=20 F

13$ B

44$ B

57

B6
6x2=12

10$ D

30$ D

40

D4
4x2=E

t-20

r-20

t-20

rv-20

t-20
.20

F20

rv-20

Note : / Female, F Failure, CC= Copying Case, @ 504A504315044, " 5045,#0.229, $ = Carry Forward

Subject NamB

Digital MediaAdvertising
Digital Media journalism

Advertising Design

Newspaper and Magazine oeslgn

Lifestyle Journalism

Advertising in Contemporary Society
Media Planning & Buying

Magazine Journallsm

Crime Reporting

Rural Marketing & Advertising

Entedainment & Media lvarketing

Fake News and Fact Checking
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INTERNAL
TH Max TH Mln

25 10

25 '10

25 10

25 '10

25 '10

25 '10

25 10

25 10

25 10

25 '10

25 10

25 '10

EXTERNAL
TH Max TH llln
75 30
75 30
75 30
75 30
75 30
75 30
75 30
75 30
75 30
75 30
75 30
75 30
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